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Problem

Negative listing from news sites, blogs and other in search engine results related to terms:

The Client 

Page one Google search results for:  The Client 
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Action

Online Reputation Management by Sydney Search Results Pty Ltd.

Solution:

1. Implement counter measures to move negative listings from page one search engine 
results by replacing them with positive content listings.

Strategy to suppress negative items  

• New websites can be created on their own domain  (eg TheClient.com.au) which 
are optimised for the search term “The Client ”. If the client has particular articles 
or a blog they want to go on them, these can be published  on these websites. 

• Hundreds of links will be created to these websites using state of the art SEO 
techniques which will help them to rank quickly in Google.com.au

• In addition, hundreds of links will be created to other positive and neutral 
websites that are already ranking for this search term.

• These sites will all go up the rankings, and this will have the effect of pushing the 
negative site down

Our fees  

Google.com.au

The Client 

1. Website creation for new positive content

$400 to set up for each website created once only fee ( TheClient.com.au, 
TheClient.org.au etc depending on availability)

2. Monthly fee for linking promotion

a.   Bronze package

$850 per month 200 links per month created to each of 10 positive and neutral sites 
below the negative ones ( or 400 links to 5 sites or variation thereof )  plus cost of any 
websites created in 1 above.
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b.   Silver package 

$1,500 per month 200 links per month created to each of 20 positive and neutral sites 
below the negative ones ( or 400 links to 10 sites, 800 links to 5 sites etc) plus cost of 
any websites created in 1 above.

c.   Gold package

$3,000 per month 400 links per month created to each of 20 positive and neutral sites 
below the negative ones. ( or 800 links to 10 sites etc ) plus cost of any websites created 
in 1 above.

Payment Details:

In advance. GST not included in above pricing.
Payment to Sydney Search Results Pty Ltd

 

Details of Execution

Information once indexed in Google’s database cannot be extracted as such from Google 
search results. Google has ownership of its database and will not act on negative publicity. 
Even if the offending article is removed by the publisher the content still exists in Google’s 
database and can be found in a search.

Negative listings must be replaced with positive new content or the active promotion of 
existing positive content which is indexed  and ranking so that it outranks the negative 
content and pushes it lower in the rankings where it will not be found. The best strategy is to 
do both.

We implement a campaign of content creation, listing and promotion by registering top level 
keyword rich domains which we heavily optimize for the search term to be replaced using the 
latest SEO friendly content management systems which Google love. Then we promote 
them with our powerful range of off page SEO linking strategies as detailed below:

*Concept, design, build, positive .au listings based upon theme of The Client's
  existing website if required.

*Create back links from authoritative websites with high Google PR to promote positive 
  listings

*Create a mini network of web2.0 sites to link into positive listings
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  eg: youtube, squidoo, wordpress, hubpages etc for linking

*Create RSS feeds from all the above and submit to RSS aggregators.

*Write press release and submit to press release agencies to promote positive listings 
  ( if required )

*Submit the positive listings to web directories.

*Create social bookmarking accounts to bookmark all above and promote positive 
  listings

Some companies go for a cheap solution and just upload images and free platform content 
to the web such as www.twitter.com/keyword

This is not effective in the case of negative listings such as yours which end in a .gov.au 
domain extension as net.au  extensions will always beat a .com extension in the 
Google.com.au database which serves results here in Australia. This is one reason it is 
important to go with an onshore company like ourselves who specialize in dealing 
with .com.au & other .au negative listings.

We hold an Australian ABN number ABN 50 136 524 680  which allows us to register and 
build the kind of .com.au / .org.au listings that are required in this sort of job.

Additionally we can create a technically perfect replica of your existing website in which all 
internal links feed through to your website and build out each listing we create so that you 
get the added benefit of populating the search engines with you website.

In this way the money you spend on the ORM project gets turned into something positive in 
terms of ROI for your company and is not just money spent pushing off a negative listing.

Please call to discuss this further.

All information in this proposal is confidential and may NOT be shown to any other third party 
including SEO and ORM companies.(see terms and conditions regarding this privacy 
agreement at our website http://www.onlinereputationmanagementsydney.com.au/privacy-
policy-terms) We treat any breach of our privacy code very seriously)
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Appendix 1 - Further Information

Web2.0: An Overview

The need for ongoing monitoring is essential as the nature of online content spreading on the 
internet in Web2.0 format is viral. As search engines seek to index and rank content in real 
time an emphasis is placed on Web2.0 user generated content search results. This leads to 
news content providers auto generating news content from existing listings on an ad hoc 
basis determined by keyword phrases using RSS technology.

We provide a real time alert produced by our monitoring system which picks up any 
reference to any of the agreed keyword terms in the search engines. This is constantly 
monitored.

Additionally, as the nature of the internet becomes more interactive in its Web2.0 platform, 
the content published online can be seen more as a form of “conversation”. Different kinds of 
online publishing now allow users to share and contribute in real time. As you can see with 
the negative reviews that you have they take place in the context of a forum in one case 
which can then be part of a larger conversation online which needs to be monitored.

Examples of this kind of interactive problem can be found at:

Social networking sites such as  Facebook, Twitter

Blogging with commenting as can be found on all news and current affairs websites          

File sharing media such as YouTube

Forums

Review sites

The need to be part of the online conversation so as to shape the dialogue about your brand 
is essential. Participation allows you to frame and contextualize what is being said online 
about you, your brand and your actions. 

An integral first step in this process is monitoring and elimination of negative listings. A long 
term objective would be to be more proactive and produce more digital content for online 
publishing to positively frame the online reputation of your brand.

Read About Our Work In The Media Below
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Media Links:

http://www.heraldsun.com.au/ipad/why-online-reputations-matter/story-
fn6bfkm6-1225989811452

http://www.dailytelegraph.com.au/news/national/sport-stars-pay-to-clean-up-online-
reputations/story-e6freuzr-1225990688047

http://www.news.com.au/technology/meet-the-man-who-promises-to-make-you-look-good-in-
google-search-results/story-e6frfro0-1225998131677

Radio Interviews

http://www.onlinereputationmanagementsydney.com.au/media
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